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What drives the long-term valuation of start-ups?

#
Driver of 
valuation

Details

1 Revenue growth

A steady increase in revenue is a key driver of 

valuation. As a start-up's revenue grows, its valuation 
often increases accordingly.

2
Market size and 
potential

Start-ups that operate in large or rapidly growing 

markets are more likely to be valued higher than those 
operating in smaller markets.

3
Competitive 
advantage

Start-ups with unique technologies, business models, 

or competitive advantages tend to be valued higher 
than those without these advantages.

4 Scalability

Start-ups that can scale quickly and efficiently are 

often valued higher than those that struggle to achieve 
this.

5 Network effects

Start-ups that benefit from network effects (e.g., social 

media platforms) tend to be valued higher than those 
that do not.

6
Intellectual 
property

Start-ups with strong intellectual property protection 

can command higher valuations due to the value of 
their technology and innovations.

7 Growth stage

Start-ups in later growth stages (e.g., expansion or 

maturity) tend to be valued higher than those in earlier 
stages.

8
Financial 
performance

Start-ups with strong financials, such as high 

profitability, cash flow, or return on investment, tend 
to be valued higher.

9
Brand 
recognition and 
reputation

Start-ups with a strong brand identity and reputation 

can command higher valuations due to their perceived 
value and desirability.

10
Industry trends 
and adoption

Start-ups operating in industries that are experiencing 

rapid growth or increasing adoption tend to be valued 
higher than those without this momentum.
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